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BACKGROUND 
 
The Nuffield Trust is an independent health charity. We aim to improve the quality of health 
care in the UK by providing evidence-based research and policy analysis and informing and 
generating debate. 
 
Vision 
We want to help achieve a high quality health and social care system that improves the health 
and care of people in the UK. 
 
We set out to do this by: 
 

• Improving the evidence base that leads to better care by undertaking rigorous applied 
research and policy analysis.  

• Using our independence to provide expert commentary, analysis and scrutiny of policy 
and practice. 

• Bringing together policy-makers, practitioners and others to develop solutions to the 
challenges facing the health and social care system. 

• We will be grounded in the practical implications of policy-making, working closely with 
NHS staff and policy-makers to identify solutions. Above all, we aim to be a trusted and 
respected voice at a time of unprecedented challenge to the NHS and social care 
system. 

  
Values 
In everything we do we strive to be: 
 

• Independent and free from vested interests. 
• Rigorous, robust and evidence-based in the work we undertake. 
• Relevant, supportive but also challenging when we need to be. 
• Open and engaging with all those we come into contact with. 
• An organisation that makes a difference to the quality of policy-making and practice in 

the UK. 
 
Current work programme 
Our work programme focuses on a number of key areas – all of which are crucial to the long-
term sustainability of the system. These areas are outlined in more detail in the Our Work 
section of the website and include: 
 

• NHS and social care reform. 
• Quality of care. 
• The NHS workforce. 
• New models of health care delivery. 
• Older people and complex care. 

 
We are funded primarily from income generated from the Nuffield Trust’s own endowment – 
this guarantees the independence of our research and wider activities. The value of the 
Nuffield Trust’s investment portfolio is approximately £80 million and its annual budget is 
approximately £4 million. 
 
For more information about the Nuffield Trust, our people and programmes of work, please go 
to our website at www.nuffieldtrust.org.uk 
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JOB DESCRIPTION 
 

Changes in technology are bringing about changes in how we consume content. That’s as true 
for news outlets as it is for think tanks and academic organisations. This is a crucial role within 
the Nuffield Trust, building on our strong reputation for clear and engaging online content.  
 
You will be responsible for managing and developing content across the Nuffield Trust’s digital 
channels. A major focus of that would be on our blog posts, located in our news and comment 
section, which has become a vital outlet for our commentary and analysis. In addition we 
produce a wide range of briefings, infographics, videos and explainers that you would be 
involved in producing, as well as being the first point of contact for our website and digital 
presence.  
 
We are looking for a communications all-rounder, who is as comfortable writing and editing 
punchy copy as they are working with content management systems to create web pages, 
embed charts, images and publish other content. You will have great people skills, which will 
allow you to work constructively with researchers to edit and shape their blogs and to help 
them think through appropriate digital outputs, as well as manage our relationships with key 
external suppliers, such as our web developers. You will also have a good eye for design, 
enabling you to create engaging and shareable graphics and curate our weekly newsletter. 
You will have some technical knowledge about digital communications and above all a flair and 
creativity for thinking about how digital tools can be used to promote academic research. 
 
Having a good understanding of the UK’s health-policy environment would help you to hit the 
ground running, but there is room for picking up content expertise on the job.  
 
We will provide you with the opportunities to develop your career in a high-profile policy 
environment, with a new website recently launched and a number of high profile projects 
underway.  We take training and support seriously, so we will work with you to develop a 
programme that fully challenges and fulfils you.  
 
More generally, you will work as part of a team of communications professionals, operating in 
an integrated way to promote the work of the Nuffield Trust. You will be line managed by the 
Editorial and Content Manager.  
 
KEY RESPONSIBILITIES 
 
Content generation and production 
 

• Manage the Nuffield Trust’s blog/news and comment and health and social care 
explained sections of the website. This will involve planning a steady stream of 
content, working with researchers to develop ideas for blogs and analysis, 
commissioning external bloggers, editing and uploading the articles and working with 
the Media and Public Affairs officer to promote blogs on social media.  

• Manage our weekly newsletter ‘New, Now, Next’, deciding on the content to feature, 
writing the copy and using our email distribution system to build and disseminate it. You 
will also be responsible for maintaining and growing the newsletter list in coordination 
with the Events and Marketing team. 

• Take the lead on uploading content for our reports, events, interactive data and 
other activities, including creating ‘Spotlight’ areas on our website to showcase 
content areas, and curating our homepage to ensure our work is regularly profiled. This 
will also involve drafting web copy summarising our research.  

• Create simple interactive charts and graphics, either to embed in the website or to 
share via social media.  
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Website maintenance and analysis 
 

• Be the first point of contact for external suppliers involved in our web and online 
presence, including our digital agency, search engine optimisation service and any 
freelancers delivering digital content. 

• Monitor and report on the Nuffield Trust website using Google Analytics, identifying 
patterns of use and developing strategies to improve our content. This will involve 
providing regular updates to the Director of Communications for reports to the trustees 
and senior management team.  

• Checking and moderating comments on our website and emails into the website 
inbox, alerting content authors of new comments that need responding to. 

• Work with the Editorial and Content Manager and/or Deputy Director of 
Communications to develop strategies to enhance and improve our new website. 

Enhancing the quality of our online content 
 

• Be a digital champion for the organisation, quickly becoming the ‘go to’ person within 
the organisation on our web and digital presence; inducting new starters in the blog; 
working with the Media and Public Affairs Officer to encourage staff to make best use of 
social media; and encouraging clear, web-friendly outputs in all our work. 

• Ensure all online content is produced to the highest editorial standards and working 
with the Editorial and Content Manager to ensure that there is a robust quality 
assurance process in place across the organisation, thereby maintaining our 
reputation for high quality research. 

• Assess writing standards throughout the organisation and then work with the Editorial 
and Content Manager to support staff to advance their skills through tailored training 
programmes. 

• Support research staff in visualising data through charts and simple data 
visualisations (which may be outsourced to external suppliers if necessary) and 
developing bespoke ideas with researchers and the Editorial and Content Manager for 
presenting our digital content in effective ways. 

Other responsibilities 
 

• Develop excellent working relationships with our researchers, communications 
professionals, and other staff at the Nuffield Trust in order to ensure they are made 
aware of, and can input to, our developing online publishing activities. 

• Act as communications lead on specific projects, which involves being the main point 
of coordination between researchers and the communications team to ensure key 
objectives are delivered. 

• Support the Editorial and Content Manager to manage elements of the budget relating 
to digital communications, including web hosting, Google ads and dissemination tools.  

• Deputise for the Editorial and Content Manager when he is out of the office, acting as a 
point of contact for the wider organisation on our publishing programme.  

 
This job description covers the major tasks to be carried out with the level of 
responsibility which the post holder will work and may be revised and changed from 
time to time. 
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PERSON SPECIFICATION 
 
Qualifications 
 

• Educated to a degree level  

Experience, skills and knowledge 
 

• Experience of copy-editing and in particular of writing and editing materials for the web. 
• Experience of digital communications, in particular working with website content 

management systems. 
• Excellent IT skills and experience in using a range of different tools and software, such 

as the Adobe Creative Suite, Campaign Monitor, Microsoft Office, and Google 
Analytics. 

• First class writing skills, including the ability to summarise complex information in a 
clear, accessible way. 

• Excellent organisational and project management skills, with the willingness and ability 
to create and maintain internal processes and systems to ensure smooth running of 
projects.    

• Some experience of web development and coding is desirable, including the ability to 
write and debug basic HTML. 

• Experience in creating simple graphics for the web and social media is highly desirable.  
• Experience of working on producing and publishing high profile, time sensitive and 

public facing online materials is highly desirable. 
• Experience of communicating complex material to a range of expert and lay audiences 

is highly desirable, with the knowledge and ability to tailor products accordingly. 
• Experience of (or a clear desire to work in) communications in a research or policy 

based organisation.  
• Knowledge of the UK’s health-policy environment is desired, though a willingness and 

ability to learn quickly on the job is essential. 

Personal qualities 
 

• Excellent interpersonal communications skills, including tact, diplomacy and 
persuasiveness with the ability to communicate with people at all levels of seniority. 

• An ability to work independently and to contribute as part of a team. 
• Calmness under pressure and an ability to work to multiple deadlines. 
• Knowledge and interest in public policy and current affairs more generally. 
• A commitment to equal opportunities. 

 
 Health and Safety 

To be aware of, and observe fully, the employee duties under the Health and Safety at Work 
Act and to observe all Nuffield Trust policies related to health and safety and risk 
management. 
 
Data Protection 
Your attention is drawn to the confidential nature of this post. Disclosures of confidential 
information or disclosures of any data of a personal nature can result in prosecution for an 
offence under the Data Protection Act 1998 or an action for civil damages under the same Act 
in addition to any disciplinary action taken by the Nuffield Trust which might include dismissal. 
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  BENEFITS 
 
Employees of the Trust will be automatically enrolled in a defined contribution pension 
scheme after the completion of 3 months’ service for the Trust with an option to opt-out. 
Employees are required to contribute a minimum of 4% of their salary and the Trust 
contributes 14%. Death in service and incapacity insurance is also provided by the Trust. 

 
Annual leave is 28 days per year (pro rata for part-time positions), 3 days of which must be 
taken between Christmas and New Year when the office is closed. This rises to 30 days per 
year (pro rata for part-time positions) on completion of 5 years’ service with the Trust. 
 
A range of other benefits are available, once the satisfactory probationary period has been 
passed, including an interest free travel loan. 
 
The Trust also encourages personal development and training programmes for all its 
employees. 

 
TERMS OF APPOINTMENT 

 
This is a full-time position.  The job is based in London and the salary scale for this position is 
£29,000 - £32,000 per annum.  

 
The offer of employment will be subject to receipt of two satisfactory references and 
evidence of right to work in the UK. 

 
 
APPLICATION AND SELECTION PROCESS 

 
Candidates wishing to apply should submit a detailed CV and complete the Trust’s 
Application Form and Recruitment Monitoring Form, returning them to: 

 
Recruitment, Nuffield Trust, 59 New Cavendish Street, London, W1G 7LP or 

email: recruitment@nuffieldtrust.org.uk 

Telephone number (enquiries): Recruitment 020 7631 8450. 
 
The closing date for applications is 10am,Wednesday 10 May 2017. 

 
Shortlisted candidates will be invited for interview at our office in London on Tuesday,  
16 May 2017.   
 
Second round interviews will be held at our office in London on Thursday, 18 May 
2017. 
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