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About us 
The Nuffield Trust is an independent health charity. We aim to improve the quality of 
health care and health policy in the UK by providing evidence-based research and policy 
analysis and informing and generating debate. 

Vision 
We want to help achieve a high-quality health and social care system that improves the 
health and care of people in the UK. 

We set out to do this by: 

• improving the evidence base that leads to better care by undertaking rigorous 
applied research and policy analysis  

• using our independence to provide expert commentary, analysis and scrutiny of 
policy and practice 

• bringing together policy-makers, practitioners and others to develop solutions to the 
challenges facing the health and social care system. 

We will be grounded in the practical implications of policy-making, working closely with 
NHS staff and policy-makers to identify solutions. Above all, we aim to be a trusted and 
respected voice at a time of unprecedented challenge to the NHS and social care system. 

Values 
In everything we do, we strive to be: 

• Independent and free from vested interests. 
• Rigorous, robust and evidence-based in the work we undertake. 
• Relevant, supportive but also challenging when we need to be. 
• Open and engaging with all those we come into contact with. 
• An organisation that makes a difference to the quality of policy-making and practice 

in the UK. 

Current work programme 
We have three core types of activity: 

• Public policy work – analysis and commentary on major issues affecting health 
and social care. 

• Healthcare delivery – in particular, research into and analysis/evaluation of new 
models of care and the workforce and other supporting infrastructure required to 
deliver them. 
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• System working – including the performance of the health and social care system, 
trends in quality and identifying emerging trends. 

Our work programme focuses on a number of key topic areas – all of which are crucial to 
the long-term sustainability of the system: 

• NHS and social care reform. 
• Quality of care. 
• The NHS workforce. 
• New models of health care delivery. 
• Older people and complex care. 
• Children and young people. 

These areas are outlined in more detail in the Our Priorities section of the Trust’s website 
(https://www.nuffieldtrust.org.uk/our-priorities). We are currently in the process of 
refreshing our strategy and a new version will be launched in early 2020.  

Our current projects are varied in nature but include important work on: evaluations of 
volunteer-led interventions and use of technology in healthcare; research into prisoner 
health; research into the health of children and young people; analysis of primary care 
policy development; learning from international approaches to social care; and tracking 
how the quality of health and social care are changing over time. However, our work 
programme is constantly evolving to keep pace with the changing policy environment and 
our assessment of where our skills and knowledge could make a real difference to policy 
and the lives of patients, the public and those who deliver health and care services.  

Our organisation 
The Nuffield Trust has 50 employees and an annual income of around £4m generated 
from our endowment and externally funded work. The organisation has three directorates 
that work closely and collaboratively to support the work of the Nuffield Trust. 

The Policy & Research team undertakes a wide range of policy related research and 
analysis including related consultancy work. The team has people with expertise in 
qualitative, quantitative and mixed methods. 

Our web site (www.nuffieldtrust.org.uk) contains details of the range and depth of our 
research, policy and commentary work.   

https://www.nuffieldtrust.org.uk/our-priorities
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Job Description 
Purpose 
We are looking to recruit a creative and highly organised individual with a strong 
background in marketing and events to join our high performing Communications team in 
the role of Marketing & Events Manager (maternity cover). This fixed term position is a rare 
opportunity to join a leading independent research organisation that is influencing the 
future of health care policy and practice. 

Your role will involve developing the Nuffield Trust’s marketing strategy to support our 
policy and research projects, and building on our stakeholder engagement work. The 
successful candidate will take the lead on developing our stakeholder mapping work 
further, to gain a deeper understanding of how our audiences engage with us. The 
candidate will also help to manage our Salesforce database. 

As well as managing our marketing plans, the candidate will work alongside the Events & 
Marketing Officer to shape and deliver a high-profile and impactful events programme for 
health and social care leaders and policy-makers. The Marketing & Events Manager 
(maternity cover) will be part of a dynamic and integrated Communications team, made up 
of professionals in media relations and public affairs, marketing and events, digital 
communications and publishing. 

Main responsibilities 
Take lead responsibility for developing and delivering marketing plans that promote our 
research and analysis, including: 

• Develop a marketing strategy for the organisation – mapping our current audience profile in 
order to improve the way our core audiences are managed and increase engagement with 
new audiences 

• Develop and deliver audience plans as part of integrated communications strategies that 
promote our research projects, publications and other outputs 

• Ensure our corporate materials and activities are promoted externally where appropriate; 
• Co-ordinate our potential presence at external exhibitions, identifying opportunities to target 

key audience groups in a new way. 

Help manage the Salesforce database, including: 

• Identify ongoing opportunities for improving the way we use and manage our data in 
Salesforce to gain deeper insights about our key audiences 

• Work with the Events & Marketing Officer to ensure all data is accurate and consistent 
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• Ensure our activities comply with data protection rules and that we follow industry standard 
practices for the use, maintenance and storage of data. 

 
Help organise, manage and deliver the Nuffield Trust’s wide-ranging programme of events, 
taking a strategic approach to its development, including: 

• Work with the Director of Communications to generate a balanced events programme with a 
wide-range of content which reflects corporate strategic priorities 

• Work with the Events & Marketing Officer to manage the delivery of our events on time and 
to budget, with high satisfaction ratings from delegates 

• Help to broker high-level partnerships for events with organisations that extend our 
audience reach and influence 

• Maintain accurate financial records of individual budgets and expenditure on all events. 

Other responsibilities: 

• As part of our corporate communications work, take the lead in preparing quarterly and 
annual reports for the Board of Trustees; 

• Represent the communications department at meetings of the Information Governance 
Committee. 

Contribute to the Trust’s values: 

• Uphold the ethos of the Nuffield Trust, demonstrating a commitment to our principles 
of objectivity and equal opportunities 

• Understand and apply the principles of good research and information governance 
and abide by the Nuffield Trust research policies 

• Undertake any other duties which may reasonably be required in furtherance of the 
objectives of the Trust. 

Person Specification 
Qualifications 

• Educated to degree level 
• A professional qualification in marketing is desirable 

Experience and knowledge 
• Experience of leading successful marketing communications, ideally in a not-for-profit 

environment 
• Experience of developing a marketing strategy, and an understanding of the current 

trends and tools used within audience development and marketing communications 
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• Experience of managing databases or playing a lead role within organisations that use 
CRM systems for marketing purposes 

• Experience of working in events management and of delivering high-profile conferences 
on time and to budget 

• Experience of managing staff effectively is desirable. 

Skills and abilities 
• Excellent project management and organisational skills 
• Excellent written and verbal communications skills, and the ability to write and proof 

materials for sense and accuracy 
• Ability to work under pressure to tight deadlines 
• Knowledge of Word, Excel, PowerPoint and contact databases are essential. 

 
Personal qualities 

• A curious and creative thinker 
• Able to communicate effectively with people at all levels, including tact, diplomacy and 

assertiveness 
• Able to solve problems and propose practical solutions when faced with difficulties 
• Keen eye for detail 
• Calm under pressure 
• An interest in public policy and politics 
• A commitment to equal opportunities. 

All staff are required to work within Nuffield Trust’s policies, ensuring these are carried out 
in relation to the job, e.g., Confidentiality, Data Protection and Equal Opportunities & 
Diversity. 

All staff may be asked to undertake other duties and responsibilities appropriate to their 
level, as determined by their Line Manager, on an occasional basis. 

This Job Description reflects the requirements of the post at the time of writing. The needs 
and circumstances may change over time and therefore the Job Description may need to 
be reviewed in the light of any such changes which may occur. 
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Health and Safety 
Employees of the Trust are required to be aware of, and observe fully, the employee duties 
under the Health and Safety at Work Act and to observe all Nuffield Trust policies related to 
health and safety and risk management.  

Data Protection 
Disclosures of confidential information or disclosures of any data of a personal nature can result 
in prosecution for an offence under Data Protection Legislation or an action for civil damages 
under the same Legislation in addition to any disciplinary action taken by the Trust, which might 
include dismissal. 

Equality and Diversity 
The Nuffield Trust is committed to ensuring equality for its employees and job applicants and will 
value and respect their diversity. We recognise that everyone has a contribution to make and we 
will aim to ensure that all staff, Trustees, volunteers, organisations and individuals with whom we 
have contact will be treated fairly and in an unbiased way. The Nuffield Trust is committed to 
actively promoting equality and diversity and will work to address unfair treatment, discrimination 
and prejudice where found within the workplace and in its work. We will work within the current 
legislative framework to promote best practice. 

To ensure the continued development of equality and diversity, all applicants are asked to 
provide information about how they identify themselves as part of the application process. You 
are not obliged to answer the questions, however, the more information you supply, the more 
effective our monitoring will be. If you choose not to answer any or all of the questions, it will not 
affect your application. Any information you do supply is kept strictly confidential and will be used 
solely for monitoring purposes. The selection panel will not see this information. 

Benefits 
The Trust offers a competitive benefits package including a defined contribution pension scheme 
(with 14% employer contribution), death in service insurance and an Employee Assistance 
Programme. Eligible employees also have access to a number of other benefits including 
interest-free travel loans and enhanced maternity, paternity and parental leave pay. 

Annual leave is 28 days per year (pro rata for part-time positions), 3 days of which must be 
taken between Christmas and New Year when the office is closed. This rises to 30 days per year 
(pro rata for part-time positions) on completion of 5 years’ service with the Trust. 
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The Trust also encourages personal development and training programmes for all its 
employees. 

Terms of Appointment 
This is a part time (~4 days per week) fixed term appointment (minimum 9 months) based in 
London. Some periodic travel will be required. The salary scale for the position is £37,930 (pro 
rata). The appointment will be subject to receipt of two satisfactory references. 

Application and Selection Process 
Candidates wishing to apply should submit a detailed CV and complete the Trust’s Application 
Form via the online web portal. 

Any queries should be directed to  
Email:   recruitment@nuffieldtrust.org.uk   
Telephone:  Human Resources on 020 7631 8450. 

The closing date for applications is 5pm on Friday 6 March. Shortlisted candidates will be invited 
for interview in London on 18 March. 

https://nuffieldtrust.bamboohr.com/jobs/
mailto:recruitment@nuffieldtrust.org.uk
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Nuffield Trust is an independent 
health charity. We aim to improve 
the quality of health care in the  
UK by providing evidence-based 
research and policy analysis and 
informing and generating debate. 

For more information about Nuffield Trust, 
including details of our latest research and 
analysis, please visit www.nuffieldtrust.org.uk 

Subscribe to our newsletter: 
www.nuffieldtrust.org.uk/newsletter-signup 

Follow us on Twitter: Twitter.com/NuffieldTrust 

59 New Cavendish Street 
London W1G 7LP 

Telephone: 020 7631 8450 
www.nuffieldtrust.org.uk 

Email: info@nuffieldtrust.org.uk 

Published by the Nuffield Trust. 
© Nuffield Trust 2018. Not to be 
reproduced without permission. 
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